Mike Dell’ Angelo[President and
Chief Operating Officer
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Dave Cahill(Senior Vice President and
Chief Financial Officer
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Marlene Laveman(IVice President and
General Counsel
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Chuck PagnottaVice President of Construction
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James “Smokey” Hughes[[Vice President of Operations,
Briad Main Street
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Bob Brown[[Benior Director of Operations,
The Briad Restaurant Group
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Angelo Freites[IDirector of Area Operations, Briad-\Wenco
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Grant SchneiderBPHR, Senior Director of
Human Resources
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James “Smokey” Hughes, Vice President of Operations, Bob Brown, Senior Director of Operations, Briad Restaurant Group

Briad Main Street “The Briad Group has almost completed building out the potential in NJ, NY and CT. This
“Our present situation is exciting on many levels. As a marriage of two companies offers us tremendous growth potential. With the addition of the
person who built a 20-plus year career with Carlson talented people of Main Street, we become stronger, capable of greater achievements. They
and T.G.I. Friday’s, I'm excited to have the opportunity to have the same business mindset that we do; they are as focused as we are on the same
return to that brand and work for The Briad Group, now the goals. As | see it, we are learning from each other — from the differences in the way we do
largest franchisee in the Friday’s system. Also, to have things. Their training and marketing departments, for example, have been particularly

this much territory to develop new business with an effective in supporting the field. With the sheer number of talented people in this combined
established 41-year-old recognizable brand would be business, we will be able to create our own future. That's a good place to be.”

impossible to pull off by anyone starting out today. Our
potential is huge. When you put it all together, there is
phenomenal opportunity for everyone involved.”

Judy Schumacher, Vice President of Marketing, Briad Main Street

“Based on how The Briad Group was structured, its success and
the sheer volume of its stores, it was very clear to me that it

was beneficial to Main Street to be a part of it. | also was really
impressed with the open-mindedness and receptivity of everyone
with whom [ came in contact. In fact, I'm working with Mike

and Brad on integrating the Main Street marketing initiatives into
not only the Friday’s business on the east coast, but also the
Wendy'’s business. It's been very collaborative, a lot of give and
take and information sharing, which bodes well for the future of
the whole company.”
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Jesse Schwarz, Director of Operations, Briad Main Street

The commitment to growing the Friday’s brand out here in the Southwest and
California — relatively untapped markets — is the big take-away that | see coming
from this merger. By creating more exposure to the brand, more word-of-mouth
about what Friday’s is all about, Briad Main Street and the whole umbrella of

The Briad Group will really put the name T.G.1I. Friday’s on the map! I've been

with Main Street for a long time, and I'm pleased and excited by how Mike and

Jennifer Evertsen, Director of Employee Relations, Training Brad view this business and value its people

and Communications, Briad Main Street

“Briad has been tremendously supportive to everyone

involved in the integration process, and | believe that speaks , . » . o . .
to the fundamental philosophy and the integrity of the people I’m excited about the opportunities this change is bringing. The integration process
running the organization. They have been immediately has given us an opportunity to re-examine what we do in HR Services, review best
responsive to any needs. brought to their attention; it's been practices from both companies and find what's best for the company. I've found the

Carmelle Rodriquez, Senior HR Services Manager, Briad Main Street

their continuing drive since the beginning of the process people from Briad very open to discussing ways in which we can better support field
T e A e keeping.th 7 employees and become more marketable to job candidates. I'm also excited about
momentum going D having the opportunity to focus on employment branding as we move forward and

try to become the employer of choice.

DD D D Brad Honigfeld TFounder and Chief Executive Officer
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